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Founded in 1925, Apollo is one of  the 
world’s oldest and most highly respected 
magazines on the visual arts.

Published monthly,* it offers the greatest editorial 
diversity of  any art magazine – covering everything 
from antiquities to contemporary work. Recent 
editions have included exclusive new photographic 
portraits of  Grayson Perry by Derry Moore and 
reviews of  the new Greek & Roman Galleries at 
the Metropolitan Museum of  Art in a special 
collaborative edition with the museum.

International in scope, every edition of  Apollo 
contains up-to-the-minute news from the art world 
with expert information on the market, authoritative 
guidance on collecting, and reviews and previews 
of  exhibitions worldwide. Our comprehensive 
coverage caters equally for a general collector based 
readership as well as the specialist and trade.

Apollo is also the place to find searching interviews 
with major collectors and important personalities 
from the arts: recent highlights include Lord Rothschild on his major additions to the collection at 
Waddesdon Manor and the artist Richard Long talking about the inspiration for his projects.

Consistently regarded as the most prestigious and authoritative of  all art magazines, Apollo is the media 
partner of  choice for an impressive list of  museums and institutions. Recent collaborative editions have 
included special issues in partnership with The J. Paul Getty Museum, Kimbell Museum and The Yale Center 
for British Art.

Beautifully produced and with a fresh new design, Apollo is the only art magazine you need to keep informed 
and entertained on a vibrant year ahead in the art world for 2009.

‘Apollo is the perfect read for anyone who loves works of  art. It is intelligent without 
being pompous, informative but never boring and always beautifully presented.’ 

Lord Hindlip, former Chairman of  Christie’s

*Apollo is published monthly but with a double issue for Summer (July-August)

$12
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William randolph hearst, diana Widmaier picasso  
neW acquisitions at the art institute of chicago 

barney  
ebsWorth
an american passion
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Why advertise with Apollo?   

Apollo is the international magazine for the 
collector – be it at the highest end (5.5% of  our 

readership have a household net worth of  more than 
£5 million) or for the new enthusiast with £100  
to invest. 

During this period of  unrivalled boom in the art mar-
ket there has never been a greater interest in the arts; 
both from the perspective of  the new generation of  
collectors attending blue-chip events such as 
Maastricht and Art Basel to the enthusiastic visitor of  
exhibitions - Apollo is unique as the one magazine 
that fulfils and informs all their needs.

Apollo is at the forefront of  this exciting time for the 
arts and our ambitious publishing schedule has 
ensured that we have grown our readership by 50% 
in the last 8 months alone.

We are now available on newsstand in more than 25 
countries worldwide with an international readership in excess of  30,000.

Apollo provides real reach and visibility for our advertisers whilst our rolling programme of  special collabo-
rative issues and events ensure that every issue benefits from extensive promotion direct to a specialist art 
audience. In 2009 we will be partnering with some of  the most important 
Museums in the world such as the Virginia Museum 
of  Fine Arts and The Whitechapel Art Gallery. 
Apollo will also be at the forefront of  essential art 
world events such as TEFAF Maastricht where we are 
delighted to be participating as an official sponsor.

 Advertising is regarded as of  real interest and value to 
our readers and is both noticed and acted upon; our 
core advertisers demand direct response from the page 
and choose Apollo as the perfect publication to adver-
tise their key, high value works.

Advertising with Apollo works, with our growing list of  the 
most important dealers and auction houses from around the 
world testament to our effectiveness. Over 70% of  our clients 
go on to become repeat advertisers. 
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Frieze art Fair preview, diana widmaier picasso 
anthony caro unveils his spectacular new chapel 
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ARTS FROM THE SIKH COURTS

Maharaja Ranjit Singh’s court was one of  the most 

magnificent in india. When he entertained foreign 

visitors, scarlet pavilions were set up on gold and silver 

poles near the river. They were lined with luxurious 

shawls from Kashmir and their floors were covered in 

fine carpets. The splendour surrounding the Maharaja 

of  the Punjab is evident in the accounts of  travellers 

and British officials, for whom this was a sight of  the 

utmost exoticism. Sir john Login, guardian of  the 

Maharaja duleep Singh, wrote to his wife: 

i should say, that for camp-equipage, old Runjeet’s 

camp was the very finest and most sumptuous 

amongst all the Princes of  india. Now when you 

are told the tents for him are lined, some with rich 

Cashmere shawls, some with satin and velvet, 

embroidered with gold, semianas, carpets, purdahs 

and floor cloths to match, and that the tent-poles 

are encased in gold and silver…you may fancy that 

we shall look rather smart!1 

At the centre of  all this magnificence was Ranjit 

Singh, who was small and chose to remain unadorned 

and plainly dressed. Although his face was disfigured 

by the childhood smallpox that had left him blind in 

one eye, he had remarkable energy and personality.  

A visitor to the Lahore durbar of  1837, Henry fane, 

gave a typical description of  Ranjit Singh: 

His dress was almost always the same (green 

cashmere) and, with the exception of  the rows  

of  great pearls before mentioned and on state 

occasions the Koh-I-Nur, his great diamond, he 

seldom wore jewels.2

figure 1 is a miniature from an album of  historical 

notices by Colonel james Skinner (1778-1841) that 

includes 37 portraits of  princely families in the  

Sikh and Rajput territories. The portrait of  Maharaja 

Ranjit Singh, rendered with fine, detailed brushwork, 

depicts him on a throne placed on a carpet viewed  

in perspective. His blind right eye is discernible. 

Portraiture is a favourite theme in Sikh painting. The 

tradition begins with the idealised portraits of  the 10 

Gurus of  Sikhism and illustrations of  the Janam Sakhis, 

the traditional account of  the life and travels of  the 

founder of  Sikhism, Guru Nanak. depictions of  the 

Gurus appear in the Pahari painting tradition, a style 

of  indian miniature painting developed between the 

17th and 19th centuries in sub-Himalayan areas of  

india. They include the popular image of  Guru 

Gobind Singh as a plumed royal figure on horseback 

under the umbrella of  state, with a hawk on his hand. 

The painters working for the Sikhs then moved to 

more topical themes, including the Sikh campaigns 

2 The Signing of the Treaty of Lahore on 26 December 

1846, Punjab, c. 1846-47. Gouache on paper, 39.5 x 

53.9 cm. The British Museum, London  
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ARTICLE THEME

1 Chair designed by Verner Panton (1926-98) for Vitra in 1968, reissued (in polypropylen) in 1999. Photo: Hans Hansen 2 Rolf Fehlbaum surrounded by his private collection of 20th-century toy robots. Photo: www.vitra.com

T here can be few buildings more weird than the Atomium, the only 
survivor of  the 1958 Brussels World’s Fair. It consists of  nine metallic spheres connected by tubes, imitating atoms linked in a molecule,  the height of  a 25-storey building. In 2003 it was reopened after restoration, to reveal interiors newly furnished by Vitra, the Swiss furniture company  (Fig. 3). When I attended the relaunch, Vitra’s European sales team was there, listening attentively  to the firm’s owner, Rolf  Fehlbaum (Fig. 2). Standing on a podium in the spherical metal room, he told us how he had first been here in 1958, when he was 17, with his father. It had been a magical moment, he recalled. The World’s Fair had been the architectural modern marvel of  the decade. There was this crazy building we were in, but it was the Philips Pavilion, for the Dutch lighting company, Fehlbaum recalled, that most had captured his young 

imagination. The 
eerie sounds and 
lights of  the 
Poème Electronique 
composed by 
Edgard Varèse 
had filled the 
sloping walls of  
the hyperbolic 
paraboloid 
structure, designed 

by Le Corbusier. ‘That pavilion’, Fehlbaum told his attentive listeners, ‘prepared me for Zaha Hadid.’ In 1992 Fehlbaum commissioned Hadid to build a fire station (Fig. 7) for his factory site at Weil am Rhein, just outside Basel, on the German side of  the River Rhine. Although she had been lauded for at least the previous decade as the wonder woman of  deconstructivist architecture, no one had taken Hadid on; her designs were considered theoretical and unbuildable. Fehlbaum was her first major client.  In keeping with the 1950s iconic status of  the Atomium, Vitra has done out the building with  classics by famous designers of  the decade: sky-blue plastic side chairs by Charles and Ray Eames in  the restaurant, the sensuous S-curve of  the red  Panton chair (Fig. 1) around the bar tables, and, in  the entrance foyer, a specially-commissioned version  of  the Marshmallow Sofa by George Nelson (Fig. 4). Fehlbaum was exceptionally pleased, almost in a sentimental way, by the sofa. With its multi-coloured circular pads, it had first been produced in 1956; this bespoke piece had been stretched to 13 metres and curved to fit the wall.
‘It was George who really took me under his wing’, Fehlbaum tells me when we get together at Weil am Rhein a year after the Atomium event. ‘In 1960, I went to the us and met him, in New York.’ Nelson was in his fifties then, a leading architect-trained designer whose most famous piece has become almost a cliché of  the atomic age – the Ball Clock with its coloured wooden balls where the numbers should be, like martini olives on sticks. ‘I was young, and not sure what I wanted to do’, says Fehlbaum. His father, Willi Fehlbaum, had founded Vitra in 1950. Excited by new modern design, especially as it was coming out of  

Rolf  Fehlbaum, head of  the Swiss design company Vitra, talks to Neil Bingham about the passion for modernism that has made him collect furniture – and buildings.

 CoLLECTED BY THE    CHAIRMAN 
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apollo is available on subscription and news stand internationally with a worldwide readership in excess of 30,000.

Apollo
the International magazine for collectors

Apollo
•  1 in 5 readers have been influenced in their 	
purchases by an advertisement in apollo
 
•  The split between male and female readers is 
62% male / 37.7% female (apollo is one of the 
few art magazines to have a majority of male read-
ers)
 
•  The average age of Apollo readers is 58
 
•  More than 75% of our readers choose to make 
apollo their only art magazine purchase, with 
Country Life frequently being their only other 	
magazine purchase (43%)
 
•  apollo readers subscribe for 6 years on average 
 
•  More than half have visited art fairs, exhibitions, 
museums or auctions after seeing an advertisement 
in apollo
 
•  23.6% of our readers have visited an auction 
house at least once in the last 2-3 months
 
•  73.2% of our readers have visited art galleries and 
exhibitions at least once in the last 2-3 months

net worth and average spend:

•  £12,000 is on average what our readers have  
spent in the last 12 months on art, antiques  
and collectables
 
•  1 in 10 readers spend more than £1500 per  
year on books on art
 
•  7.6% spend more than £50,000 per year on art, 
antiques and collectables
 
•  £98,761 is the household annual income average 
of our readers
 
•  19.8% of our readers have a household income  
of more than £100,000
 
•  10.8% of our readers have a household income  
of more than £150,000
 
•  £1.5m  is the household net worth on average  
of our readers
 
•  5.5% of our readers have a household net worth 
of more than £5m

Apollo readers survey *
our readers
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January  
Modern British Art: Craigie Aitchison, British Art at 
Santa Barbara Museum, the collection of 'Woody' Brock and 
preview of Palm Beach Art Fair.

February  
Antiquities. The classical sculpture collection at Houghton 
Hall, new Greek and Roman acquisitions at the British Museum, 
the Egyptian collection at Highclere Castle. The modern 
collection of Andreas Bechtler.

March  
Maastricht Preview. Apollo will be participating in 
tefaf as an official sponsor and exhibitor in 2009. This double 
issue includes an exclusive interview with HSH Prince Hans-
Adam II of Liechtenstein plus comprehensive coverage of the fair.

April  
The re-opening of the WhiteChapel Art 
Gallery. Special edition celebrating the history and current 
transformation of the gallery, plus survey of the remarkable British 
Council collection. The National Trust supplement accompanies 
this issue in the UK.  

May  
american & russian Art.  Interview with Werner 
Merzbacher in Switzerland on his outstanding collection of 
French Fauves and German & Russian Expressionist and Modern 
Paintings. Article on Russian / Swiss artist Marianne Von 
Werefking, a member of the Blaue Reiter group, new American 
acquisitions at the Huntington Museum and the new American 
Galleries at The Metropolitan Museum. The market for Fabergé. 

June  
THE LONDON SEASON, VENICE & BASEL Interview with 
the important collector of Old Master Drawings, Jean Bonna 

from his home in Switzerland. Carmen Bambach on 
Michelangelo drawings, English collectors of French 
Furniture, the market for Ceramics, Giacometti portraits (to 
coincide with exh. in Basel). Previews of the major fairs inc. 
Master Paintings in London, Venice Biennale, Grosvenor 
House and Olympia.

July & August   
Collecting today. In a special double issue Apollo 
continues our new annual survey of international collecting 
with interviews with collectors in key areas of the market 
worldwide. This will cover all areas, including antiquities, Old 
Masters and contemporary art. Featured collectors include 
Joseph Holtzman the Earl of Pembroke, Carmen Thyssen-
Bornemisza and Frank Cohen. Plus three special articles on 
Furniture, Old Master Paintings and Ancient Roman 
sarcophagi at Wilton House. 

September 
The Florence Biennale & Irish art and antiques annual 
special issue. Interview with Brian P Burns, major US collector of 
Irish Art. Interview with Collector of Renaissance art in Florence. 
Parcours des Mondes.

October   
American Collectors Special Issue. Reopening of 
the Virginia Museum of Fine Arts. Includes new Art Nouveau 
and Art Deco Galleries. 

November  
sculpture & Asian Art Special Issue.  
The New V&A Medieval Renaissance Galleries. Asian Art in 
London.

December  
Awards & Review of the Year. 
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john boardman  
in search of 
classical gems  

simon grant on  
contemporary 
art in london

  ancient  
 art   in  
texas
jessica powers unveils her 
new displays at san antonio 
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modern  
british
art tom phillips’s  

westminster cathedral 
designs revealed

matthew collings on 1950s abstraction, dresden’s newly 
discovered old masters, stuart evans & the lodeveans  
collection, the prado’s extension & jpmorgan chase’s art
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peter dewint 
discoveries 

the market for 
british prints 

 sigmar polke’s 
stained-glass 

windows

collector  
of the  
century
eli broad and the 
transformation  
of lacma
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